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Perspectives from the farmers and producers in new It is very important to support local producer

Common Agriculture Policy for 2014-2020 SAIDAFARM . .
2 2 Organic farm since 1992 with consuming local products!
500 animals - The local producer adds sortment and tastes that you never can
200 milking cows find somewhere else!
ig;’ji:(::: - Local producer carries the local country life, culture, traditions.

Local producer maintains the landscape.
- Local producer ties CO2 and produces 02 with his fields and forest.

All milk processed to
cheese, cottage cheese, yogurth

Consumer mafes the chofse, money fs in consumers pocket!

JUHAN SARGAVA

Private farmer,
dentof CentralUnion

Table 2. Vistarie of procesied proxkar 8¢ N1 22000 rove (WFB 2010

Less transport, logistics, paper, bureaucracy-
All it leads to main stream: Less needs for fossiles
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Farming motives and environmental
commmitments

Financial balance Policy instruments

« Self-cost of the product Public support to agriculture

* Possible sales price « Equal competitivness between

« Support shceme for farmers in different countries

agriculture * “Greening” policy from I and Il pillar
+ - difersification of cultures 2+

Financial result of

« - keeping the grassland

* -ecological target areas 3...7%

1 pillar  gives general support

* Personal beauty in farmers | iipillar: covers partly the costs done, for less
eyes, environmental values. favoured actions as:

* Sales possibilities
* Public attention

natural grasslands, natura etc.
The cost-effectiveness of measures .
should bea part of the decision-making

process

Avoid expensive overimplementation and
unnecessary costly restrictions!

ecological -, environmentally friendly agriculture,

Contacts with consumers

* Organic needs the base of clients the first
* Control helps to build up the confidencg ...
* Demonstration of the taste,

Organic farming can solve the most environmental
problems of food growing.

Supporting and encuraging the organic production,
many othe threts fall aside.

* Organic farming is growing in popularity everywhere in the world. There were 37.2
million hectares of organic land and 1.8 million organic producers in the world in 2011.

*10.6 million hectares and 280 000 organic farmers were in Europe. The
European market size 21.5 billion €.

*In Estonia, organic land has expanded about five times
during the last ten years. The number of processing and
marketing enterprises is also growing every year.

+The Estonian organic market is growing every year.
Healthiness and good taste are named as the main
reasons why Estonian consumers are buying
organic food.

No doubt that Baltic sea is in trouble

« Eutrophication is a problem across the
whole sea 900w 09 by 2

« Natural conditions require an extra effort s pess ians 4kl e
piea

to avoid
problems X
« Co-operative approach is clearly needed ~ + =
amongst : ) .
all countries that share the Baltic Sea — 1 - g }
Commission pays great attention to equal .
treatment

Paul Speight
DG Environment Artur Ganstedt
European Commission
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Estonia has significant biodiversity

connected to agriculture
@ High Nature Value (HNV) farmland
@ Semi-natural habitats

@ Mosaic traditional landscapes

@ Habitats for threatened species

@ Genetic resources connected to agriculture
@ This richness needs protection

Simple solutions

. Recycle the nutrients — don't dump them
in the sea!
. Organic farming is recycling farming

. Better management of the whole food
processing and consumption chain (reduce,
separate and compost food waste)

. Nutrients from waste-water as fertiliser
. Use semi-natural grasslands
. Bring back nutrients from the sea?



Cooperation between Baltic states
gives us more hope for better future

Together
in Dublin

Estonian, Latvian,

Lituanian

Parlamentarians meet in
Saidafarm, Estonia

T

Tank You For Attention!

JUHAN SARGAVA

www. Saidafarm.ee
Harjumaa, Nissi vald,
Lehetu kiila

+372 5057441
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